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Setting up Facebook Conversion
Tracking

Last Updated / Reviewed: Feb 14th, 2023
Execution Time: 15-30 minutes

Install base code

The pixel code is a snippet of JavaScript that's added to the header section of your website.
The pixel has two parts: the base code and the event tags.

@ Copy base code

Copy the base code below.

<!-— Meta Pixel Code -—>

<script> —
</>
Copy code
a Need help with
- installing base code?
sl Watch a video

® Is someone helping you install your pixel?
Email Instructions

Goal: Have all your conversions set up and send the conversions data to the Facebook
ad platform.

Ideal Outcome: The conversions are properly set up, and you can now use them inside
your Ad campaigns.

Prerequisites or Requirements: To follow this SOP to add Standard Events, you
need:
e Google Tag Manager installed on your site. If you haven’t done so already, you
can follow SOP 002 if you’re using WordPress, SOP 004 if you’re using Shopify.
e You should have created a Business Manager account for your site (you can
follow SOP 020 to do that).
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e You also need to have the Meta (Facebook) pixel on your website. If you don’t
have it yet, you can follow: SOP 021.

e Finally, you'll need to have verified your domain inside Meta Business Manager
(you can follow SOP 22 to do that).

Why this is important: When you finish this SOP, you should then be able to see how
many conversions and how much revenue each ad is bringing you, allowing you to start
optimizing your campaigns for the best results.

Where this is done: In your Google Tag Manager account and Meta Ads platform.

When this is done: Every time, a new conversion needs to be measured.

Who does this: The person responsible for IT, analytics, or paid advertising.

O Environment Setup

Important:

e On April 27th, 2021, Facebook rolled out new ad measurement protocols to
conform with i0OS14 that introduced the App Tracking Transparency (ATT)
prompt. Apple’s immediate requirement will also prohibit certain data collection
and sharing by businesses unless Apple device users who updated to i0OS14 opt
into data tracking.

e When Apple users opt out of data tracking, tracking accuracy, and the
remarketing audiences' size will decrease.

O Deciding which conversion tracking method is better for

you.

Note: If you are already familiar with Facebook Conversion tracking and prefer one
method over the other, you can skip this chapter and go straight to the tracking method
you prefer. In some cases, choosing one over the other can be a personal preference.
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For the purpose of this SOP, a decision diagram was created to simplify the decision
process.

Start Here

Are you
using
Dynamic
Product Ads
?

Do you want
Do you use to send

Google Tag dynamic
Manager conversion
? values to FB

Does this
conversion
have a thank
you page
?

Do you mind
spending 2
more minutes

on this set up
?

Custom Conversions

Standard Events

Note: You are limited to 40 custom
conversions per Ad Account

This SOP will cover both methods, and you can jump to the one you prefer by clicking
here:

m Tracking conversions using Facebook’s Custom Conversions

m Tracking conversions using Facebook’s Standard Events for page views
m Tracking conversions using Facebook’s Standard Events for button clicks
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[J Setting up conversion tracking for page views using

Facebook'’s Standard Events with Google Tag Manager

Note: These steps will cover the process to track any conversion that ends in a
redirection to a “Thank You” page. In most cases, you will have a page where the user
needs to perform an action (e.g., insert contact details or purchase a product), and after
the user performs that action, he will be on a final page. This is the page where you will
be setting up your conversion event.

E.g,

ClickMinded

Boom! Check your inbox to get access to the ClickMinded SEO
i Mini Course, but |%ere 's one more thing...

Enter Your Email To Start For Free
(Takes 3 Seconds, No Credit Card Required)

Reserve your spot at this special free Masterclass!
Your email | address (seats are limited) f)

=

Landlng Page Thank You Page

www.asiteal jis.com/checkout arter/ www.asiteaboutemojis.com/thank-you

1. Open Meta’s Business Manager on your browser by going to:
https://business.facebook.com.
2. On the sidebar, choose “Events Manager”:

00 Meta =

Home

® - .

@ Ads Manager

B Audiences

B Ads Reporting

W Ad account setlings

/. Events Manager

\
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3. In the Event Manager dashboard, select “Add Events” — “From a new Website”:

Overview Test events Diagnostics 1 History Settings
All Activity
un 23 Jun 26 Jun 29 Jul 2 Jul 5 Juls Jul

Add Events =

FIOITI a New Website ent Measurement
(9 Add this pixel to a new website to Start
sending events from it.

1eta Pixel and Conversions APl _excent thase fi

4. Then select “Install code manually.”

Connect website activity using pixel X

Select the best method for adding the pixel code to your site based on how the website was
built, what kind of access you have to the code and your technical support.

< j > Manually add Pixel code to website

Follow guided installation instructio th detailed developer documentation, or
email instructions to your d r. Learn more

Install code manually

@ Use partner integration

Check if your website is eligible for integration with one of our supported partners,
like Shopify, WordPress and more. Learn more

Check for partner

Give feedback Email instructions

5. Copy the pixel code and paste it into an editor or notepad. You will need this
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code later on.

Install Base Code

The pixel code is a snippet of javascript that's added to the header section of your website.
The pixel has two parts: the basecode and the event tags.

@ Copy base code

Copy the base code below.

<!— Meta Pixel Code -—=
<scripts

Copy Code

6. Now open tagmanager.google.com in a new tab, click on ‘Tags’ in the left
sidebar, then click ‘New’:

N All accounts > Retroaddicts
« &€ TagManager \wwwioretroaddicts.com ~ =~ Searchworkspace

Workspace Versions Admin GTM-TKVEVKH  Workspace Changes: 1

CURRENT WORKSPACE

Default Workspace > Tags o\ New
D Name T Type Firing Triggers Last Edited

i JLOvEson GAds_Conv_Linker Conversion Linker e All Pages 13 days ago
B Tags . " s 7

GAds_Conversions_FriendRef Google Ads Conversion e Conversion_ThankYou_FriendReferral 13 days ago

Tracking

@ Triggers

GoogleAds_RemarketingCode Google Ads Remarketing e All Pages 7 days ago
i Variables
B Folders 1
C Templates

7. Click on the tag icon above ‘Choose a tag type to begin setup’ and then click on
‘Custom HTML.
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X Choose tag type

[>  Discover more tag types in the Community Template Gallery

Custom

Custom HTML

<? Custom HTML Tag

) Custom Image

Custom Image Tag

8. Paste the pixel code that you copied just then.

Tag Configuration
Tag Type
¢y CustomHTML /7

Custom HTML Tag

HTML @
<|== Meta Pixel Code ==
3 <script>
!function(f,b,e,v,n,t,s)

{if(f.fbg)return;n=f.fbg=function( ) {n.callMethod?

W n.callMethod.apply(n, arguments ) : n.queue.push{arguments)};

@ if(!f._fbg)f._fbg=n;n.push=n;n.loaded=10;n.version="2.0";
n.queue=| | jt=b.createElement (e);t.async=10;
t.src=v;s=b.getElementsbyTaglame(e)[0];

s.parentHode. insertBefore(t,s)}(window, document,'script’,
‘htepa://connect.facebook.net/en US/fbeventz.js")j

fbq('init', H E ENE);
tbq('track”’, "PageView'):
</script>

4 <noscript><img height="1" width="1" style="display:none"
4 src="https://www.facebook.com/tr?id=f T B B ey=pageViewtnoscrifit=1"
/></noscript>

Y <!-- End Meta Pixel Code -->

e e e

9. Scroll down to ‘Triggering,’ click the interlocking circles icon above ‘Choose a
trigger to make this tag fire...’, then click the ‘+’ icon to add a new trigger:
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X Choose a trigger G
D Name T Type Filter

e All Pages Page View =

0 Consent Initialization - All Pages Consent Initialization -

e Conversion_ThankYou_FriendReferral Page View Page URL matches RegEx (httplhttps)\/\/(w.. @ @
e Engagement_AddtoCart’ All Elements Click Classes equals button product_type_si.. ®
@ Initialization - All Pages Initialization -

10.Rename your Trigger — Click the icon above ‘Choose a trigger to begin setup’ -
Select ‘Page View’:
Note: When naming your trigger, we recommend defining your naming
convention. It should be clear and fast to guess what each trigger is doing
based solely on its name. For this SOP, we will use:
‘FBLead_ThankYou_FriendReferral” since this trigger will be used to track
conversion, using a thank you page for referring a friend to get a $20 coupon.

X Choose trigger type Q

Page View

0 Consent Initialization

Initialization

(0]

©  Pageview \\
9 DOM Ready 3. W Fm Uh'
@

‘Window Loaded

11. After selecting ‘Page View,’ tick ‘Some Page Views.’ Under the trigger firing rules,
select: ‘Page URL' - ‘matches RegEXx.’

X FBLead ThankYou FriendReferral [

Trigger Configuration

Trigger Type

e Page View sl 1 Vi
This trigger fires on /

s' 2 O All Page Views @ Some Page Views
\ Fire this trigger when an Event occurs and all of these conditions are true / I
Page URL - l matches RegEx - T = +

Invalid filter specified
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12.You will now need to build a RegEx (Regular Expression) that matches the URL
where we want our Facebook Ads to fire.

a. Note: If you are comfortable with GTM and your website structure,
you might not need to use a RegEx condition at this point, or you
might want to tweak the RegEXx to fit your needs. Otherwise, you
can follow this procedure.

b. Note 2: In the following steps, you'll create a RegEx that will match
your URL whether:

1. It starts with http or https;
2. Are you using a trailing slash or not;
3. Are you adding parameters to your URL or not;
4. Do you have deeper URLs in your folder structure, or
not;
i.  Type the URL where you want your conversion to fire.
e.g., http://www.retroaddicts.com/thank-you-new-subscriber/
i. Remove the http:// (or https://), the www, and the last trailing
slash from the URL:
e.g., retroaddicts.com/thank-you-new-subscriber
iii.  Add a\right before every dot and every slash.
e.g., retroaddicts\.comVthank-you-new-subscriber
iv.  Add this code after your URL: (?!\V.*V)((V?)$].*.*=.%),
e.g.,
retroaddicts\.com\thank-you-new-subscriber(?I\/.*V/)((\V?)$].*.*=.%)
v.  Add this code in the beginning of your URL:
(http|https):\\W/(www\.)?
e.g.:
(http|https):\W/(www\.)?retroaddicts\.comV/thank-you-new-su
bscriber(?'\.*\)((V?)$].*.*=.%)
vi.  That's it. You just built your RegEx. Take note of that
expression.

13.Insert your RegEXx in the last field. It should look like this:
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This trigger fires on

O All Page Views @ Some Page Views

Fire this trigger when an Event occurs and all of these conditions are true

Page URL - matches RegEx - (httplhttps)\/\/ (wwwh.) Pretroaddicts’ L +

“limvailid Filter Wernling Disappears '\_K
Pasis ReglEx here

14.Click the blue ‘Save’ button at the top right side of your screen.
15.Rename your tag:
a. Note: When creating new tags, we recommend defining a naming
convention from the beginning, this keeps your Google Tag Manager set
up neatly organized and easy to maintain for many years.

[Abbreviated Name Of Tool]_[Use for this tag] is a good start.

X EB_[FriendReferral [ — 1 mm m
o

Tag Configuration

J—
2., [Hiit "Seve”

Tag Tvpe

o Facebook Pixel —
bk bl GALLERY

o Tag permissions 4 permissions >

Facebook Pixel |D(s)

Fac
3578861855582320

16.Click on “Overview” on the sidebar to see a summary of the changes you've
made.

Version 6

Default Workspace

Choose from over 50
tag types

Workspace Versions Admin GTM-TKVBVKH Workspace Changes: 1 Preview
CURRENT WORKSPACE
Default Workspace New Tag n'1 Now Editing : Live Version

@ Overview
\ Add a new tag > Published 4 hours ago
B Tags . 1 by l— -
@ Triggers a hp
Descri ptIOﬂ Workspace Changes Latest Version

M Variables Version 6
O 1 0 Modified 4 hours ago

B Folders Modified Added Deleted oy F— -

D Templates Edit description > Manage workspaces > Latest version >

i Siep 2. Review Changes Made
Name Type Change Last Edited A

FBLead_ThankYou_FriendReferral Trigger Added 10 minutes ago -

Activity History >
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17.Hit the ‘Submit’ button. You will be required to enter a Version Name and

Description.
Note: Adding a name and description is optional but recommended. You

should enter the information here to track the changes.

X Submit Changes 3
Added FB Ads Lead for Friend Referral e m 1

cription
Added FB standard event tag for 'Thank You' page after completing Friend Referral form to get a 520 coupon. e m 2

Publish to Environment

@ Live

Workspace Changes

18. After you're done, jump to “Check if conversions are being tracked properly”

[J Setting up conversion tracking for a button click using
Facebook’s Standard Events with Google Tag Manager

Note: These steps will cover the process to track any button click conversion. This is
especially useful when tracking “Add to Cart” events. This allows you to later create
custom audiences based on this interaction with the store. e.g.,
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B cemrececreve consotes  cames cart (RN

Showing all 3 results
y i
\uuu /
ORIGIH N F' |- |[GEME] CLIENGLELES
$100.00 5100 00

<20.00

1. Open tagmanager.google.com in a new tab.
2. Click “Variables” — “Configure.”

All accounts > ClickMinded_ASiteAboutEmojis

& . . . .
ClickMinded_ASiteAboutEmojis ~
WORKSPACE VERSIONS ADMIN
Current WorkspehZ Built-In Variables -
Default Workspace
Q_  Search Name 1

Overview Event

1 Page Hostname

Tags
Page Path
Page URL
Variables Referrer

]
»
@ Triggers
|
|

foceR User-Defined Variables

3. Alist of variables will be available to you. Select all the variables under “Clicks,”
and when that is done, close the list.

a. Note: If you already know which variables you will need. You can simply
select the specific variable you will be using for this event.
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X

Clicks

(I << I < <

Configure Built-In Variables
2

llick Element

Click Classes

Click ID

Click Target

Click URL

Click Text

Google Google
' Analytics 4 Tag Manager '
o

v

4. Next, click on ‘Tags’ in the left sidebar, then click ‘New’:

All accounts > Retroaddicts

S ° TagManager  yyww.retroaddicts.com ~

Q Search workspace

CERTIFIED ' CERTIFIED

Workspace Versions Admin GTM-TKVEVKH  Workspace Changes: 1
CURRENT WORKSPACE
Default Workspace > Tags Q e

O Name Type Firing Triggers Last Edited
R GAds_Conv_Linker Conversion Linker e All Pages 13 days ago
» Tags GAds_Conversions_FriendRef Google Ads Conversion e Conversion_ThankYou_FriendReferral 13 days ago z

: Tracking
@ Triggers
GoogleAds_RemarketingCode Google Ads Remarketing e All Pages 7 days ago

a4 Variables
B Folders 1
O Templates

5. Click on the tag icon above ‘Choose a tag type to begin setup’ and click on
‘Discover more tag types in the Community Template Gallery.’

TheAnalyticsTeam.il

Featured

al Google Mar
Google Mar

.l' Google Marl
Googls Ads

Google Ads

Google Mar
Google
o
V' Google Mar

~' Google Marl

A
A
O Cotamane
o
®

X Choose tag type

[ Discover more tag types in the Community Template Gallery

Google Analytics: Universal Analytics ! ..p 2

keting Platform

l Google Analytics: GA4 Configuration

iceting Plattorm

Google Analytics: 6A4 Event

keting Platform

Google Ads Conversion Tracking

Google Ads Remarketing

keting Platform

Floodlight Sales

icating Piattorm

Conversion Linker

Google Optimize

keting Platform

Google Surveys Website Satisfaction

ieeting Plattorm
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6. The “Facebook Pixel” should appear in your Custom List after scrolling down
because it was added before. Click on “Facebook pixel”

X Choose tag type Q
C Discover more tag types in the Community Template Gallery >
Custom

Custom HTML

< Custom HTML Tag

! Custom Image
Custom Image Tag

-

0 Facebook Pixel o~ Mg |
GALLERY

facebookincubator

LY PR

7. Rename the tag, go back to your Facebook Events Manager tab, copy your Pixel
ID, and paste it into the “Facebook Pixel ID” field in Google Tag Manager. Note:
When creating new tags, we recommend defining a naming convention from the
beginning, this keeps your Google Tag Manager set up neatly organized and
easy to maintain for many years.

[Abbreviated Name Of Tool]_[Use for this tag] is a good start.
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X FB_AddtoCart_ConversionK

1. Rename Tag

Tag Configuration

Tag Type

Facebook Pixel a
0 facebookincubator GALLERY ¥ 4

or  Tag permissions 4 permissions 3

Facebook Pixel 1D(s)

3578861855562320 gty 2. Paste FRB Pixel ID

[ ennanced Ecommerce datalayer Integration @)
Event Name

(®) standard
PageView bt
() Custom
() Variable
Consent Granted (GDPR) @
True -
8. Scroll down to ‘Triggering,’ click the interlocking circle's icon above ‘Choose a
trigger to make this tag fire...’, then choose ‘All Elements’:

Click

e All Elements H;)

@ Just Links

9. Rename your Trigger — Click “Choose a trigger to begin setup >> Select ‘Al
Elements’ under Clicks:
Note: When naming your trigger, it is recommended that you define your
naming convention. It should be clear and fast to guess what each trigger
is doing based solely on its name. For this SOP we will be using:
‘Engagement_AddtoCart’ since this trigger is going to be used to track
an AddtoCart click and we only have one button on this store.
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X Choose trigger type

Page View

Consent Initialization

Initialization

Page View

DOM Ready

Window Loaded

®@ 0 0 @ ©

Click

) AnElements
©  ustiinks

User Engagement

10.You need to determine which variables to use for your tracking. To do that, open
another tab to access the Google Tag Manager workspace panel and click
“Preview” on the top right of the page:

All accounts > Retroaddicts

° TagManager | wnww.retroaddicts.com ~ Q  search workspace m @

Jrkspace Versions Admin GTM-TKV6VYKH  Workspace Changes: Preview n

) Add Conversion Linker — Configure a new Conversion Linker tag to improve ad click collection for your Google Ads tags. Leam More AddTag C

RRENT WORKSPACE

fault Workspace > New Tag Now Editing Live Version
—_— Choose from over 50 Default Workspace Version 2

tag types
| Overview

Addanew tag Published a day ago
¥ Tags by bbaldaupw@gmai

y pw@gmail.com

y Triggers

Description Workspace Changes. Latest Version
I Variables Version 2

0 8 0] Modifled a day ago

| Folders Modified  Added Deleted by bbaldaupw@gmail com
+  Templates Edit description > Manage workspaces > Latest version >

Workspace Changes

11. Enter the URL of your website — Click ‘Connect:’
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+ Tag Assistant sera

Connect Tag Assistant to your site X

Tag Manager Preview Mode
® Learn why Tag Manager preview mode has changed

Tag Manager container GTM-TKV6VKH will be put into debug mode in this web browser. Enter a
URL to your site to begin previewing your container.

Your Sites URL @

http://www.retroaddicts.com/

Opens your site in a new window.

Include debug signal in the URL @

7. This will open your website’s URL on a new tab. Navigate to the page where the
button you want to track is. You should be able to see a message on the bottom
right corner letting you know that the debugger has connected successfully:

As seenin

¥ Connected Hide Disconnect

Debug information for this page is viewable in the Tag
T: Techcrllnch m I E E Assistant window Learn more

8. On your keyboard, hold down the “Ctrl” (or “Cmd 38" key If you're using a Mac)
and click on the button that you want to track.
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Showing all 3 results
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9. Google Tag Assistant (https://tagassistant.google.com/) will list all your actions. In
this list, Google Tag Manager lists all the information that was returned from that
click.

retroaddicts.com

B} coogiecontainerfound ¢ GTM-TKV6VKH

o Debug window closed — The connected debug window has been closed. To continue debugging, reopen the window.

Retumn

Variable Variable Type Tope Value
Summar’ [ H
i L _event Custom Event string “gtm.click”
w» Cart - RetroAddicts _url URL string “http://www.retroaddicts.com/product-category/consoles/”
Click Classes Data Layer Variable strin “button produc e_simple add_to_cart_button ajax_add_to_cart’
24 Window Loaded M@ L 4 Pty s sl e e
“hitp://www. ddicts.c product gory les/?add-to-
23 DOM Read otz 1
i eady @ *0: html >budyarchwe tax-product_cat term-consoles term-
16.logg:
22 Container Loaded @ ;q'ggﬁnggigg]p e;mhed«responslve theme-oxygen-is-not-
“body. wt‘;fcummeme WOOCOMMerce-page. wooCcommerce-js.oxygen-
; aos-enal
21 Message “customize-support > section ct-section#section-2-84 > div.ct-section|
Click Element Data Layer Variable string +
. R “inner-wrap > div.oxy-woo-products.oxy-woo-element#-woo-
20 Container Loaded @ Prudu::ls-(i 8"+
4 > ul products.col 4 > li.product type-product post-10.status-p’
19 Initialization ubllsh \nﬁlockgroduc‘r,ca‘tconso\es.ha&pom—
ihumbnall taxable. smEP +
duct-type-simple >
18 Consent Initialization a buﬂnn pmdu:ﬂ_ ype_”
"simple.add_to. caﬂ_bu‘t‘tun ajax_add_to_cart"
v Consoles - RetroAddicts Click ID Data Layer Variable string
17 Click Click Target Data Layer Variable string
Click Text Auto-Event Variable string "ADD TO CART"
16 Click
Click URL Data Layer Variable string ;l;&,;/ngw i product-category. ?add-to-
15 Window Loaded @
Event Custom Event string “gtm.click”

a. If your “Click ID” field has been filled with a text string (e.g.,
'link_text-6-20") take note of the combination. (e.g., Click ID |
link_text-6-20)
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i.  Note: Usually, HTML IDs are unique within the page. In rare cases,
your web designer might have used the same ID for different
elements. If that is the case, you will want to select options b. or c.

b. You can use that if you don’t have a “Click ID” and are sure your HTML
Class is not shared with any other button you don’t want to track. Take
note of that combination (e.g., Click Classes | add_to_cart_button). If you
are unsure, go with the next option (c.).

c. If none of those two options apply to you, you should use the “Click Text”
variable. Take note of that combination (e.g., Click Text | ADD TO CART)

i.  Note: Make sure this specific text is not used elsewhere in another
link. Otherwise, clicks on that link will count as conversions as well.

Tags Variables Data |

Summary [ H

Returmn
Type

23 DOM Ready @
_event Custom Event string ‘gtm.click”

_url URL string “hitp://www.retroaddicts.com/product-category/consoles/”

Y click Classes Data Layer Variable string “button product_type_simple add_to_cart_button ajax_add_to_cart”

“http://www.retroaddicts.com/product-category/consoles/?add-to-
cart=1" +
°0: html > body.archive.tax-product_cat.term-consoles term-
g 6,\odgg ed-"+
19 Initialization “in.admin-bar. wp-embed-responsive theme-oxygen-is-not-
a-theme.oxygen-" +
“body.woocommerce.woocommerce-page.wooComMmerce-js.oxygen-
18 Consent Initialization aos-enabled.” +
“customize-support > section.ct-section#section-2-84 » div.ct-section’
Click Element Data Layer Variable string +
Consoles - RetroAddicts “inner-wrap > div.oxy-woo-products.oxy-woo-element#woo-
roducts-3-8" +
4 > ul.preducts.columns-4 > li.product. type-preduct. post-10.status-p”
+

7 Click
“ublish.instock product_cat-consoles. has-post-
thumbnail taxal Ie.shiEF' +

16 Click “ing-taxable purchasable product-type-simple =
a.button.product_type " +
“simple.add_tgaart_button.ajax add to_cart”

5 Window Loaded @

Click ID Data Layer Variable string
14 DOM Ready @ Click Target Data Layer Variable string
13 Container Loaded @ “ | Click Text Auto-Event Variable string "ADD TO CART" |
12 Msssge Click URL Data Layer Variable string ;gté&:;fa'\:ww.re‘{roaddicis.;:omfproduc‘t—categoryfconso\es.f?add»m—

10.Go back to Google Tag Manager, and edit the trigger you previously created (in
our example, the ‘Engagement_AddtoCart’ trigger).

11. Click “Trigger Configuration” — Under “This trigger fires on” select ‘Some Clicks’
- Select the combination you took note of in Step #8 of this SOP, then Hit
“Save.”

(e.g.: Click text | equals | ADD TO CART)
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X Engagement_AddtoCart’ O3 m
Added in this workspace Abandon changes

Trigger Configuration

@

Trigger Type

B Click - All Elements

This trigger fires on

() AnCiicks (@) Some Clicks

Fire this trigger when an Event occurs and all of these conditiens are true

Click Text - equals - ADD TO CART = +

A > 4

/—

12.Click on “Overview” on the sidebar to see a summary of the changes you’ve
made.

13. Hit the ‘Submit’ button. You will be required to enter a Version Name and
Description.

Note: Adding a name and description is optional but recommended. The
information you entered should help to track changes easily.

X Submit Changes P

Submission Configuration ” 3

n Publish and Create Version E’ Create Version
l— Push changes to your sites L Sav

ave changes and create & new version
Version Name

FB Add to Cart Conversion g M 1
Version Description r: M 2

Added 'Add to Cart’ button as an FB Event conversion| /

14. After you're done, jump to “Check if conversions are being tracked properly”
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O Check if conversions are being tracked properly

Note: This step requires the Meta Pixel Helper Chrome Extension to be installed on
Google Chrome.

1. Open your website using Chrome.

2. Perform the action you want to check if it is being tracked. (e.g., submitting a
form, adding a product to a cart, etc.)

3. Click on the Meta Pixel Helper Chrome extension.

4. You should be able to see the name of the conversion that you are tracking
appear on the list. Clicking on it will show the conversion parameters. These will
be set if they were configured when setting up the event.

a. Note: If you're tracking a button click, you might need to press and hold
the Ctrl key (or Cmd 3 If you use a Mac) when you click on it. This will
ensure the link is opened in a new tab; therefore, the page will not refresh,
making you potentially miss the opportunity to see the event being
tracked.

b. Example for a Button Click:

i.  Go to the page where the button is.
ii.  Press and hold the Ctrl key (or Cmd 3 If you use a Mac) and click
the button you want to test.
iii. — Click the Meta Pixel Helper Extension, and you should see the
event you chose to fire when that button is clicked.
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sles/ ﬁ&b“ow*g@
[ | [ | ™ i

- . . @ Mata Pixel Helper = 2 »
i S} CONSOLES  GAMES CART‘

One pixel found on www.retroaddicts.com

Viewing Logged In Content e
You're viewing additional information about this pixel, such as its
name and how it was set up, because it's associated with your
Facebook ad account. Only people who are logged in to an ad
accountthat has access to this pixel can see this information.

E @ RetroAddicts's Pixel Troubleshoot Pixel
Pixel 1D: 3578861855582320 cick tocopy St Up Events o

v @ AddToCart View Analytics

CUSTOM PARAMETERS SENT

value: 1
currency; UsSD

EVENT INFO

Setup Method: Manual
URL Called: Show
Load Time: 378.97 ms
Pixel Code: Show
Pixel Location: Show
Frame: Window

b & Lead
13 FPageView

» 4 Microdata Automatically Detecied

CLIGILGL LES

$100.00 $1 00.00

5. After you've verified that your conversion is tracked successfully, you’ll need to
configure it in Business Manager.

[J Using Facebook Custom Conversions to track a Lead
Signup.

1. In Meta’s Event Manager panel, click on Custom Conversions in the left sidebar:
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0 Meta

Events Manager

C v =

Overview Test events Diagnostics 2

e Connect Data Sources
tFor ...

= Get the most out of your

:= Task Center —_—
f Maonitor event match quality,
A Data sources performance of your events ;

@ Custom Conversions

All Activity

% Partner Integrations

2. Click the “Create Custom Conversion” button.

(a}  Custom Conversions

Measure and Optimize with Custom.Conversions
Use custom conversions to measuraUtcomes that happen on your website or in-store, and
optimize your ads for URL traffi d custom events. Learn more

o

= Custom Conversions Status
C{Sb @ Read Full Article & Active

® Read 25% of Post B Active
&

3. You should be able to set up all the information regarding what you want to track
now. Make sure you have selected the correct pixel to work with. The options to
be configured here will depend on what you want to track:

a. Name: Try not to make this too long. It should be evident what this
conversion is about. (e.g., Trial Lead)
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b. Description (optional): Add more information about this conversion if it is
unclear in the name.

i.  Remember: You will want anyone to understand what the
conversions are about. You might want to assign the ad account
management to an employee or an agency. They should not be
guessing what each conversion is.

c. Conversion Event: Select the one that better fits your purpose. If It is not
a Lead, or an Add to Cart, pick “All URL Traffic’. We'll select “Lead” for this
SOP to track Lead Signups.

d. Rule 1: Select [URL][contains] and type here a specific part of your URL
that will not be in any other of your page URLs.

i. E.g., If your URL is: retroaddicts.com, and your “Thank you” page
is: retroaddicts.com/thank-you-new-subscriber, you can use:

1. retroaddicts.com/thank-you-new-subscriber, or
2. [thank-you-new-subscriber

i. But, if you have other URLs on your site that may contain that

same text, do not use that, for example:
1. “Thank you’ page:
retroaddicts.com/thank-you-new-subscriber
2. Another unrelated page for a different conversion:
retroaddicts.com/thank-you-new-subscriber/unrelated_offe
r
If you used [URL][contains][thank-you] for your rule, the second
page will also count as a conversion since it also contains
“thank-you-new-subscriber.”

If this is the case, consider:

e Using another part of the URL to create the rule.

e Editing the URL slug of your ‘thank you’ page so that it is
absolutely unique , e.g.:
retroaddicts.com/thank-you-new-subscriber-199282jsn | in
this case you can use: [URL][contains][199282jsn]

e Using [URL][equals] instead of [URL][contains].

o Note: If your website or any of your tools use dynamic
parameters in the URL your conversions will not be
tracked.
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e Not using Facebook Custom Conversions and using
Standard Events through Google Tag Manager instead, as
described in the first chapter of this SOP.

e. Value (optional): How much is this conversion worth to you? If you choose
to input this field, you will be able to see it when analyzing campaigns and
more efficiently optimize your campaigns.

Create a custom conversion *
Name Description - Optional

Trial Lead 10/50 Leads for Friend Referral 25/100
Data source

@ ClickMinded's Pixel -
Event

i
ES Lead -

Rules - Required
This custom conversion must meet all of these rules:

URL contains

thank-you-new-subscriber/ x S F

+" Enter a conversion value @

$1.00

4. Click “Create,” and your custom conversion has been created successfully.
5. You will see your new custom conversion on the list.
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a. Seeing a green light and an “Active” status means someone browsing
your website has already triggered the rule you created. If that is the case,
your custom conversion should be correctly configured.

b. But in most cases, you will see an inactive status:

Custom Conversions )= RetroAddict 01 (8446160193746.. v

Measure and Optimize with Custom Conversions
Use custom conversions to measure autcomes that happen on your website or in-store, and
optimize your ads for URL traffic and custom events. Learn More

Create Custom Conversion Share Search by name or ID QB Jun2,2021 - Jun 30,2021 =

Custom Conversions Status Data Source Total Received

® Inactive ‘Requdd‘\clss Pixel ? .
D 3578861855582320 e R

Trial Leal

c. Ifthatis the case, simply open a new tab on your browser and open your
“Thank you” page (or the conversion page you set up before)

d. Wait 30 seconds. Go back to the Facebook Custom Conversion tab,
refresh the page, and re-check. You should now be able to see this
message:

Custom Conversions

Name Status
Trial Lead Active
D: 300982417052425 Last Received: In the last minute

6. Once you've verified that your conversion is being tracked successfully, you'll
need to configure it in Business Manager.

OJ Configuring your conversion events in Meta Business
Manager

1. After you've set up conversion tracking, you’ll need to configure these
conversions in Meta Business Manager before you can use them in your
campaigns. Follow this SOP to learn how to do that.
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