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How to add Google Analytics to a
Shopify Store

)\ shopify
Good afternoon Jess,

Here's what's happening with your store today.

Search

® Review how your shop charges taxes.

®  $372.88 will be paid out to your bank account today.

] ® 5 popular products are out of stock. " ‘

Sales Orders

$8.2k 102 426

Goal: To add Google Analytics to a Shopify store and verify that it is working properly.
Ideal Outcome: Google Analytics is properly added without any technical issues.
Prerequisites or requirements: None.

Why this is important: Google Analytics is the most popular tool to measure website
data to gather visitor insights. With it, you will be able to know the amount of traffic you
are getting, and how your visitors are behaving inside your website.

Where this is done: In Shopify’s Admin Panel and Google Analytics.

When this is done: Only once—the first time you install Google Analytics.

Who does this: The person responsible for website management, or analytics.
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X SOP Update: Google Analytics 4
On July 1, 2023, standard Universal Analytics properties will no longer process data.
You'll be able to see your Universal Analytics reports for a period of time after July 1,
2023. However, new data will only flow into Google Analytics 4 properties.

We've updated this SOP to reflect the latest change in Google Analytics, before starting
this SOP select one of the following:

- If you're using a Google Analytics 4 property then follow the SOP highlighted in
Add Google Analytics 4 tracking code to your Shopify Store.
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X Create and set up a Google Analytics Account

1. Go to https://analytics.google.com/
2. If you are not logged in to your Google account you will be prompted to log in:

Google

Sign in

to continue to Google Analytics
Email or phone

Forgot email?

More options NEXT

3. If you are already logged in to your Google Account but you don’t yet have a
Google Analytics account, you will want to create one now by pressing “Sign Up”:
a. Note: Your Google Account can be used for multiple Google services (e.g.
Gmail, Adwords, Analytics, etc) but you still have to sign up individually for
each service.

..l Analytics

Welcome to Google Analytics

Google Analytics gives you the free tools you need to analyze data for your business in one place, so you can
make smarter decisions.

Set up for free
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4. You will now be prompted to fill-in information about your website:

c Account setup

Account details

Account name (Required)
Accounts can contain more than one tracking ID.

My Emoji Website

Account Data Sharing Settings

Data you collect, process, and store using Google Analytics ("Google Analytics data") is secure and kept confidential. This data is used
to maintain and protect the Google Analytics service, to perform system critical operations, and in rare exceptions for legal reasons as
described in our privacy policy.

The data sharing options give you more control over sharing your Google Analytics data. Learn more.

Google products & services
If you have enabled Google signals, this setting will also apply to authenticated visitation data which is

a. Account Name:
i. If you want to manage multiple websites under this account you
might want to have a name here that applies to all websites.
ii. If you only have one website you might want to type the name of
your website, or your business
b. Account Data Sharing Settings: Optional data-sharing settings that you
can opt-in or out of.

5. Click “Next”

a. Property Name: Write a name that will easily identify the exact website
you’ll be tracking. You can even enter the URL of your website If you wish.

b. Reporting Time Zone: Select the Time Zone that you would like to see
being used in your reporting. Usually, this will be the time zone where

most of your visitors are located.

c. Currency: If your website handles transactions, this is where you should
select the currency your website uses.

6. Click “Show advanced options” (. I\ Important Step)
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Currency

US Dollar (USD 8) +

You can edit these propert s later in Admin

Show advanced options

7. Click “Create a Universal Analytics property” and enter the following options:

Hide advanced options

Create a Universal Analytics property

The Universal Analytics property is a part of an earli
Analytics and only supports web measurement®t is not recommended for
new Analytics users, and it will not support app measurement. Turn this on if
you'd like to create a Universal Analytics property.

Website URL

https:// = asiteaboutemijis.com

@ Create both a Google Analytics 4 and a Universal Analytics property
This will create two properties with connected site tags, so you only need to tag your website once. Learn more

Enable enhanced measurement for Google Analytics 4 property

Automatically measure interactions on your sites in addition to standard screen view measurement.
Data from on-page elements such as links and embedded videos may be collected with relevant events. You
must ensure that no personally-identifiable information will be sent to Google. Learn more

a. Website URL: Select the right protocol for your website (http:// or https://):
i. If you don’t know what your website’s protocol is type your website
URL in Google Chrome starting with “https://” (e.g.

“https://theanalyticsteam.online/”)
1. If you see a green padlock before the URL appearing, it

means you should select “https://”

@ theanalyticsteam.online

2. If instead you see a red padlock and a “Not Secure”
message appearing, you will want to select “http://”
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A Not secure | https://asiteaboutemojis.com

b. Create both a Google Analytics 4 and a Universal Analytics property:
Select this option.
i. Enable enhanced measurement for Google Analytics property: Yes

c. Industry Category / Business Size / How do you intend to use Google
Analytics: Select the ones that apply. Don’t worry, this will not have a
direct impact on your tracking and is an optional field. It is used by Google
to help them improve Google Analytics and compile industry averages.

8. Scroll down to the bottom and click on: “Create”:

(] Measure lead generation

(] Other

Previous

9. Read and accept the Terms & Conditions:

| accept the Measugement Controller-Controller Data
thatls withfsoogle.

I Accept | Do Not Accept

10. You will be sent to the Google Analytics account you’ve just created. On the top
left corner select your Universal Analytics property (Not the GA4 property):

All accounts > My Emoji Site

)0 Analytics b Site Data ~ Q

A H
- Google A

v Bl b Aamnimatian
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-
- All accounts

Properties & Apps

My Emoji Site N
UA-187817803-1

My Emoji Site - GA4 x
259562896 i}

« Note: In addition to the “GA4” at the end of the Property name
(indicating the Google Analytics 4 property), you can also identify your
Universal Analytics property by noticing the ‘UA-’ prefix in the Property ID
below it's name:

Properties & Apps

UA-187817803-1

11. Take note of your Google Universal Analytics tracking ID, you will need it for the
next steps. This ID will be a code that starts with “UA-".

X Adding your first views

Note: If you have just created your Google Analytics account you will notice you now
have one view named “All Web Site Data”. This is alright if you are sure you will not be
doing any customizations on your Google Analytics properties.

However, we recommend that you create 3 additional views:
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- Main View: This is your go-to view. This is where you will be doing all your
analysis and should be working flawlessly. All customizations to Google Analytics
should have already been properly tested in the Staging View as not to affect this
view’s data.

- Staging View: This is your Google Analytics sandbox. If you want to test
something new but are unsure how it will affect your data (e.g: creating a new
filter) you will want to do it here and give it a few days before migrating the
changes to the Master View.

- Unfiltered View: This view will be left untouched no matter what. No
customizations whatsoever will be done to this view.

With this structure, you will always have a way to recover lost data in case something
goes wrong. The unfiltered view will always have all your data. And the “Main View” will
have all your filters properly applied.

1. Go to your Google Analytics Admin page by clicking here.
2. If you have multiple Analytics accounts make sure the right account and property

is selected:

My Emoji Websites -
PROPERT!

asiteaboutemojis.com -

3. Under “View” click on the dropdown box and select “Create a new view”:

All Web Site Data -
Search

All Web Site Data /

Create new view Using 1 out of 25

4. Insert the view details:
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a. Note: Make sure you select the same “Reporting Time Zone” you have
selected for the other views.

What data should this view track?

Website Mobile app

Setting up your view

Reporting View Name

Unfiltered View

Reporting Time Zone

United States « (GMT-07:00) Pacific Time

This property has 1 view. The maximum is 25.

5. We’re now going to create the Staging View. To do that, select the “All Web Site
Data” from the dropdown. And click on “View Settings”:

B View Settings

6. Click “Copy View”

View Settings Copy view Move to rubbish bin

Basic Settings /
View ID

163216311

View Name

All Web Site Data 2]

Website's URL

https:// v  asiteaboutemojis.com

7. In the “New view name” field type “Staging View”, and click “Copy View”:
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Copy view

Copying view All Web Site Data. Please enter a name for the new view.
New view name

Staging View

This property has 3 views. The maximum is 25.

/

8. You should now have these 3 views:
.r.IEI"-II-

Unfiltered View L

Search
All Web Site Data
Staging View
Unfiltered View

Create new view Using 3 out of 25

9. All we need now is to rename the original view and we’ll be done. To do it, select
the “All Web Site Data” view.

10.Click on “View Settings”:
B View Settings

11. Click on “View Settings” and rename the view name that will now be your “Main
View” and hit “Save”:
View Name

All Web Site Data B
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12.You should now be able to see your first three views:
VIEW

Main View v

Search
Main View
Staging View

Unfiltered View

Create new view Using 3 out of 25

[J Enable E-commerce and Enhanced E-commerce
tracking

1. Inside your Google Analytics account, on the sidebar, click “Admin”

Q DISCOVER

£ AomIN

2. Make sure you've selected the right Account, Property, and View on the top — Click
“E-commerce Settings”.
a. Note: If you've followed the previous chapters of this SOP you should have now
1 Account, 1 Property, and 3 Views. Remember to first add the new settings to
your Staging View. After you've confirmed everything is working great, you'll
replicate those on your Main View.
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ccccc @ + Create Account property B VBN + create View
My Emoji Websites v asiteaboutemojis.com v Main View v
1[5 Account Settings Bl Property Settings B View Settings

ama User Management ams User Management ams User Management

Y AlFiters js Tracking Info M Goals

O Change History PRODUCT LINKING

A Content Grouping
[EJ Google Ads Linking 2

Y Filters
B Adsense Linking

4 Channel Settings
[ Ad Exchange Linking

= E-commerce Settings
P Atiminn and Tan Mananar §inkina

3. Toggle “Enable E-commerce” and “Enable Enhanced E-commerce Reporting”:

B Rubbish Bin

E-commerce setup

Enable E-commerce

se the E-commerce developer ref:

| ow

4. Click ‘Save’:

5. That's it! You'll see a “Success” message on the top and your Google Analytics View will
now have E-commerce data once you add the Google Analytics code to Shopify.

Success.

O Adding the Google Analytics tracking script to your
Shopify Store

1. On your Shopify Admin Panel, click “Online Store” — “Preferences” — You will
find an input box to enter your Google Analytics code:
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'S shopify Q search

Q Home Google Analytics Google Analytics account (how do | set this up?
¥

u Orders @ Google Analytics enables you 2 Paste your code from Google here

@ Products to track the visitors to your

° store, and generates reports

& Customers that will help you with your @
| Analytics marketing. Lef?m more about

o Google Analytics. Cancel

@ Discounts

6 Apps

SALES CHANNELS ® Facebook Pixel Facebook Pixel ID (how do | set this up?)

a Online Store ® Facebook Pixel helps you Paste your Facebook Pixel ID here

create ad campaigns to find
neygfl stomers that look most
Blog posts like'y M ir buyers. Learn more

Pages abou-~racebook Pixel.
Navigation
Domains

Preferences

Themes

Password protection Enable password
2. Paste your Google Analytics tracking code there, and click “Save”;
a. Note: If you don’t know where to find your Google Analytics tracking code,
you can find it inside your Google Analytics account by clicking “Admin”
and then “Tracking Code”.

Unsaved Changes M

Google Analytics Google Analytics account (how do | set this up?)

Google Analytics enables you to track <!-- Global site tag (gtag.js) - Google Analytics -->

the visitors to your store, and <script async src="https://www.googletagmanager.com/gtag/js?id=UA-108571776-
generates reports that will help you 1"></script>

with your marketing. Learn more 1 <script> @
about Google Analytics. =

4. That’s it! You're now tracking your Shopify Store with Google Analytics.
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o Add Google Analytics 4 tracking code to your Shopify
Store

The following SOP walks you through how to add and verify GA4 tracking code on your
Shopify store.

o Retrieve Google Analytics 4 tracking code

1. Login to your Google Analytics account.
2. Click “Admin”.

All accounts > Account A

0 Analytics Website A ~ Q. Try searching "Data Streams"

Home

Reports

® B 2

Explore

D

Advertising

Configure

©2022 Google | Analytics home | Terms of Service | Privacy policy | [

3. Make sure you’ve selected the correct property (website) and select “Data
Streams”.
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All accounts > Account A

Analytics  \website A ~ Q, Try searching "Data Streams"

ADMIN USER

Account Property + Create Property

Account A v Website A (311897729)
& Account Settings - Setup Assistant
=% Account Access Management ﬁ Property Settings
Y AllFilters 252 Property Access Management
@ Account Change History
T RubbishBin £ Data Settings

~ S

4. Select your website that you want to implement Google Analytics 4.

All accounts > Account A

N Analytics Website A ~ Q, Try searching "Data Streams"

ADMIN USER

Website A (311897729) Data Streams

n e
@

& Setup Assistant Al i0S Android Web

Q@ | =
ﬁ Property Settings ﬁ Website A Web Stream
B https://www.websiteA.com laetere

Property Access
Management

1%
[H K

Data Streams

((J

Data Settings

5. Click on the “Global site tag” to view the Google Analytics 4 tracking code.
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STREAM URL STREAM NAME MEASUREMENT ID

https: .websiteA. Website A Web St
ps://www.websiteA.com ebsite eb Stream GVYBMJTLETY lg

STREAM 1D STATUS
3460935185 No data received in past 48 hours.Learn more

+: Enhanced measurement

- icall i i and on your sites in addition to standard page view measurement. '
Data from on-page elements such as links and embedded videos may be collected with relevant events, You must ensure that no personally identifiable
information will be sent to Google.Learn more

Measuring: Page views @ Scrolls @ Outbound clicks + 3 more @

* Tagging instructions
Use ane of the following 1o start collecting data.

Add new on-page tag / Use existing on-page tag
Q Global site tag (gtag.js) Use this if you'lz using a website builder or CMS-hosted site
i Add the Analytics tag to your website to Begin seeing data in your property.
¢ Google Tag Manager
2 Add and maintain tags through a web interface to send data to Google Analytics, as well as other Google and non-Google tools.

6. Click the copy icon to copy the Google Analytics 4 tracking code.

Q Global site tag (gtag.js) Use this if you're using a website builder or CMS-hosted site
Add the Analytics tag to your website to begin seeing data in your property.

Copy the global site tag into the <head> section of your HTML. Or, if you use a website builder (such as GoDaddy, Shopify or others), tag your website using

these instructions.
<l-- Global site tag (gtag.js) - Google Analytics --> \
<seript asyne sre="https://www.googletagmanager.com/gtag/js?id=c-® Bl " -</script> |D
<script>
window.dataLayer = window.dataLayer || [];

function gtag(){dataLayer.push(arguments);}
gtag('js', new Date());

gtag('config', 'G-VYBMJITLFTY');
</script>

7. You can paste it in a text editor or notepad for now. You will need this later.
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0 Adding the Google Analytics 4 tracking code to your

Shopify Store

1. Login to your Shopify store.
2. On your Shopify Admin Panel, click “Online Store” — “Themes”. Then click the

“Action” drop down menu and click “Edit code”.

M Home Themes .
& Orders
& Products

Current theme

- Customers

il Analytics This is the theme customers see when they visit your store.
i

& Marketing

@ Discounts Dawn
Added: 8 minutes ago

Dawn version 5.0.0

Actions = Customize

== Apps

Preview

Sales channels

= Online Store

Themes

Rename

Duplicate

Blog posts

Pages Downloadfheme file
Navigation Edit code
Preferences

Edit languages
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a Q search

& Home

@ Orders Google Analytics

& Products Google Analytics enables you to track the visitors to your store, and generates reports that wil
2 Customers your marketing. Learn more about Google Analytics (2 .
ull Analytics

@& Marketing Google Analytics account (how do | set this up?)
€ Discounts Paste your code from Google here

2= Apps

Sales channels (+]

E il

¥ Online Store hanced Ecommerce

You must upgrade to the |atest version of Google Analytics in order to use Enhanced Ecomi

Themes
Blog posts
Pages
Navigation Facebook Pixel
Preferences
Facebook Pixel tracks customer behavior on your online store. This data improves your market

3. Click “theme.liquid”, and paste yourGoogle Analytics 4 tracking code (that you
copied earlier) right after “<head>".

& sanrchfiiss theme.liquid =

theme.liquid Older versions

Layout

<!doctype html>

Add a new layout 2 v <html class="no-js" lang="{{ request.locale.i
3v _<head>
{7} password.liquid 4
<meta charset="utf-8">
/} theme.liquid | = 6 <meta http-equiv="X-UA-Compatible" conten
<meta name="viewport" content="width=devi
8 <meta name="theme-coclor" content="">
Templates 9 <link rel="canonical" href="{{ canonical |
10 <link rel="preconnect" href="https://cdn.
Add a new template 11
12 {%- if settings.favicon != blank -%}
{7} 404.json 13 <link rel="icon" type="image/png" href=
14 {%- endif -%}
1) article.i 15
{/}article Ison 16 {%- unless settings.type header font.syst
; 17 <link rel="preconnect" href="https://fc
7} blog.json 18 {%- endunless -%}
. 1%
{7} cartjson e Sities
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4. This is what it looks like after you've pasted the code.

Q, search files theme.liquid =

f-

theme.liquid Qlder versions

E Layout

<ldoctype html>
A1

Add a new layout 2 v <html ass="no-js" lang="{{ request.locale.iso code }}">
i EALT-T-Ns

(/) password.liquid 4 .
5 !-- Global site tag tag.js) - Google Analytics --

[:']theme liquid [ <seript async sre="https://www.googletagmanager.com/gtag/js?id=
I v <script>
f window.datalayer = window.datalayer || [];:

Templates 9 function gtag|){dataLayer.push(arguments];}

gtag('js', new Date());
Add a new template

L0
11
12 gtag( 'config', ' H
{404 json 13 </seript>
14
{#) article.json 15 o . - .
16 <meta http-equiv="X-UA-Compatible" content="IE=edge">
[:':Ih:ng.mnn 17 <meta name="viewport” content="widthe=device-width,initial-scale=1">
18 <meta name me-color” content=""3>
7 D 19 <link rel= onical” href="{{ canonical url }}">

5. Then click “Save”.

Unsaved changes [ 1 Save

A Home
& orders Google Analytics
@ Products Google Analytics enables you to track the visitors to your store, and generates reportsgiffat will help you with
& Customers your marketing. Learn maore about Google Analytics
1l Analytics
& Marketing Google Analytics account (how do | set this up?) Cancel
@ Discounts <!-- Global site tag (gtag.js) - Google Analytics -->
s Apps <script async sre="hitps:/fwww.googletagmanager.com/gtagfiszid=G- M Y- ></script>
<5Cript>
Sales channels o window.dataLayer = window.dataLayer || [];
function gtag(){dataLayer.push{arguments);}
3 Online Store ® )
gtag('js', new Date());
Themes
Blog posts gtag('config’, 'G-VYBMJTLF7Y');
Pages </script>
LOETE Enhanced Ecommerce
Preferences You must upgrade to the latest version of Google Analytics in order to use Enhanced Ecommerce.

6. That’s it! You’ve now added the Google Analytics 4 tracking code to your Shopify
store.

o Verify your setup inside Google Analytics 4

TheAnalyticsTeam.il

www.theanalyticsteam.online


https://theanalyticsteam.online

¥ CERTIFIED

. ' Google Google Google
The Analytics Team ol SR riticss Tag Manager Ads

' CERTIFIED ' CERTIFIED

1. To test if the tracking code works, login to your Google Analytics 4 account
2. You will be taken to your account dashboard.
3. Head to the real-time report under Report = Real-time

5 All accounts » Personal
|

Al Analytics  mm sy m_um s umy ug Q Try se.-]

A | s Realtime overview @
Real-time /
@ @ All Users Add comparison -+ |
Life cycle -
» Acquisition USERS IN LAST 30 MINUTES
@ +  Engagement 4
=] »  Monetisation USERS PER MINUTE
Retention '

4. You should see (at least) 1 active user on the website.

Realtime overview ©@ ~ D ine
o AlUsers | Add comparison + |

Gragnland

USERS IN ST30MI Finland
4 celang S

USERS PER MINUTE

Urited
Rimngden
. Paland
e Gesmmany Ukrairs
France
i

Spain !
United Stales Tirkey
’ DEVICE CATEGORY IN LAST 30 MIMUTES .
b g
:
P Abgeria Lty Egynt
Mexicy Saudi e skuny
Mall Mg I
Chad
Vermiusia Nigeria Enhiopi
Colombis
- ®
X Brazil u o
Prery "
® DESKTOP ey g
100.0% "

5. Verify the country where the user is from (it should be where you are currently
located).

6. If you see user activities on your real-time report, then you can confirm the
Analytics 4 has been implemented successfully.
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